
H2GO KIDS
Creating new connections in a virtual world



OUTREACH AT THE PWCSA

 Customer messaging for outages, repairs and updates

 Attending community and school events

 Hosting student competitions 

 Providing presentations on water and wastewater-related topics 

Overall, the Outreach Team was able to reach over 10,000 students 
and thousands more community members each year. 



Schools

Events 

Being near people

Traveling

Touching

Sharing 



WHAT NOW?



SA CUSTOMER COMMUNICATIONS 

 Advertised our customer assistance programs

 Updates on the latest Service Authority changes

 Reassuring the public of our continued service

 Don’t Flush Wipes campaign 



H2GO KIDS: The Web Page

https://www.pwcsa.org/h2go-kids

https://www.pwcsa.org/h2go-kids




H2GO KIDS: Virtual Classroom

EnviroScapes

Erosion Model

Aquifer Model

Build-a-Filter

3D Watershed

The Big Stink

Sewer Science



SPREADING THE WORD

Partnerships

 Searching social media

 PWC Library 

 Schools

Ongoing Efforts

 Monthly content promotions

 Quarterly advertisements 

 “Special” content



LESSONS LEARNED

 Being virtually interactive is hard!

 The start-up is the most difficult part

 Roll with the technical punches 

 Increasing awareness is your best friend

 Virtual outreach is always an option



SO, HOW DID WE DO?

 Average Twitter engagement rate is 2.55

 Average Facebook engagement rate is 4.12

 5-star reviews from surveyed teachers

 By the end of December we will have reached 200 classrooms and 

just over 5,000 students

We can only go up from here!



QUESTIONS?

Michelle Bouchard

Prince William County SA

(e) mbouchard@pwcsa.org

(c) 703-335-8941

mailto:mbouchard@pwcsa.org
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